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Introduction

The purpose of this manual is to provide usage guidelines for the visual and verbal components that make
up RPM International Inc.'s corporate identity. This includes the name, logos, colors, certain copy and other
identifying elements.

The manual is for all people responsible for design, implementation, supervision and production of RPM-related
communication materials. The elements of RPM's brand are valuable company assets. Please use them responsibly
and protect them from incorrect or unauthorized use.

By sending a consistent and controlled message about RPM, we present a strong, unified image of the company.
This leads to greater awareness, an enhanced reputation and positive brand equity for RPM.

Company Description

Below is text about RPM that should be used to describe the company.

About RPM

RPM International Inc. owns subsidiaries that are world leaders in specialty coatings, sealants, building materials

and related services. The company operates across four reportable segments: consumer, construction products,

performance coatings and specialty products. RPM has a diverse portfolio with hundreds of market-leading brands

that make structures more beautiful, durable and energy efficient. From homes and workplaces, to infrastructure and

precious landmarks, RPM's brands are trusted by consumers and professionals alike to help build a better world. It is _
traded on the New York Stock Exchange under the symbol RPM. Learn more at www.RPMinc.com.

A few things to note:

¢ Should you want to include more detail about RPM, additional information can be found at:
http://www.rpminc.com/about-rpm

* Please review the RPM website no less than annually to make sure your description of the company is up to date,
including on all websites for which you are responsible

¢ Do not insert a comma between “International” and "Inc."
* Do not refer to RPM as a "holding company”
* Do not draft your own language describing RPM

 Operating company press releases and original social media posts (reposts of RPM content are acceptable)
shall not include any reference to the ultimate parent company, RPM, or its ticker symbol (NYSE:RPM), unless
authorized in advance by RPM's Corporate Communications Department.

Contact communications@rpminc.com with questions about these guidelines. VER: 1/23


http://www.RPMinc.com
https://www.rpminc.com/about-rpm
mailto:communications%40rpminc.com?subject=

Logos and Usage

In any application, RPM logos should always stand apart from competing design elements in clean, unembellished areas. It
should never be altered, distorted or superimposed with other distracting graphic treatments.

When using the logos in reverse form, they should always be reversed out of a dark, solid block of color to ensure legibility.
They should never be reversed out of a busy background.

m

Primary Corporate Logo
RPM Logo

The primary element in the brand identity system is the corporate logo of
RPM International Inc.

The Value of

168

Supporting Logos
The Value of 168 Logo

The Value of 168 is a statement of the corporate philosophy of RPM. This figure, often
cited by our founder, Frank C. Sullivan, literally represents the number of hoursina
week. On a deeper level, it serves to remind us of his belief that we are born with two
great gifts: life and the time to do something with it. The Value of 168 signifies RPM's
enduring commitment to our fellow employees, customers and stockholders. Like the
corporate logo, it should be kept separate from other design elements and never be
altered. Because of the message that the logo conveys, it has limited use with external
audiences and is primarily meant for use with employees.

RPM 168 Logo

This logo is a variation of the corporate logo, but has the number 168 in the horizontal
rule under the letters “RPM." It, too, should be used in a clean, professional manner
and never be modified. Similar to The Value of 168 logo, it is primarily for internal
audiences who know and understand why the figure 168 is important to the company.

Contact communications@rpminc.com with questions about these guidelines.

VER: 1/23
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Corporate Color

Using colors consistently in all communications strengthens brand recognition, creates impact and helps differentiate RPM. The
RPM corporate color is PMS 281, dark blue. When reproducing the RPM logos using four-color process printing, it is important to
match the blue as closely as possible to the RPM corporate blue.

Web applications utilize a slightly lighter shade to account for monitor variations and ensure the color does not appear black. This
also ensures adequate contrast between the RPM corporate blue and black.

PMS 281 CMYK RGB 0/31/91 Web Use
100/89/31/30 HEX #002663 HEX #003976
Orange should only be used
as an accent color to highlight
information in reports,
presentations, etc. It should

not be used as a primary color

PMS 165 C CMYK RGB 242/104/34 . .
or in the RPM logo itself.

0/74/100/0 HEX #f26822

Examples of Correct and Incorrect Logo Use

Correct m m m

Logo Use
Use corporate Use in black Use reversed out of a
color, PMS 281 dark background
Incorrect \
Logo Use
Do not distort the logo. Do not rotate the logo. Do not apply any effects
to the logo.
l\l\l\l\l\l\l'
Do not use the logo in any Do not add additional Do not use the RPM logo on a Do not crop or use part
colors other than the official text or graphic elements busy, patterned background. of the RPM logo.
dark blue, black or white. to the RPM logo.

If you are unsure about the correct use of the RPM logo, contact communications@rpminc.com. VER: 1/23
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